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Thema)cs	and	stakeholders		

General commissionary for territorial equality (CGET) :  
•  Responsible for the monitoring of the partnership 

agreement 
•  In charge of the national communication strategy on all 

ESI funds 
Partners :  
•  national and regional managing authorities (mainly) ->  

stong links 
Tool : 
•  A national technical assistance programme financed by 

both ERDF and ESF 
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Some	obstacles	among	other	
o  No ministry of European funds / lack of 

incarnation 

o  No political interest in EU funds 

o  Net contributor 

o  Biggest chalenge : show the European 
dimension in the cohesion policy 
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Ci)zens,	one	of	the	main	target	
Citizens :  
•  One of the target of communication rules in EU 

regulations 
•  Target of national AND regional strategies 
 
•  National level :  target everyone 
•  Regional level :  target people living in their territory 
•  Fund level :  target people linked to their found 

⇒  High need of coordination between strategies 
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Key	priori)es	in	communica)ng	cohesion	policy	to	ci)zens	
at	na)onal	level		

1st priority :  make it simple ! 
 
How :   no use of accronyms, no reference to policies, clear  

 messages, simplification   
 
2nd priority :  catch people interest 
 
Two approaches : 

1)  The local approach :  « look  at what Europe financed next door » 
2)  The interest approach :  « look at what Europe financed in your area 

    of interest » 
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Experiences	:	visual	iden)ty	

From a common visual identity to a brand : 
  
• L’Europe s’engage « en France » and « in regions » 
 
• Used by all managing authorities of national, regional and 
interregional programmes of 4 funds. 
 
• Used by beneficiaries  
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Experiences	:	Joli	mois	de	l’Europe	
•  Europe day ? We made it Europe month. 

•  Since 2010 

•  One month to organise events about Europe (not only EU 
funds) to raise awareness 

•  Unique visual identity 

•  More than 1000 events in may 2016 

•  Managing authorities and Europe direct Centers 
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Experiences	:	na)onal	campaign	on	all	ESIF	funds	

Mass media campaign : 2 main actions 
• A 30 second TV commercial to get people attention on 
what can be financed by EU funds 
• A 1’30’’ TV series telling stories of EU cofinanced projects 

Ø 4 ministries 
Ø 22 regions 
Ø no use of accronym at anytime 
Ø one signature 
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Most	effec)ve	tools		
	
Combination of all / depending on budget 
 

Key to success :  
•  not only the tool but the right message 
•  Common action 
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Main	challenges	and	lessons	learnt	

Multiplicity of stakeholders -> strenghts and weaknesses 
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strenghts 	 weaknesses	
•  wide variety of subjects 

to communicate on 
•  more people to work on 

the subjet 
	

Tendencies for stakeholder 
to put themselves forward 
at the cost of the common 
message 
	



				

Room	for	improvement	
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•  More joined actions and campaigns 
•  Work on common messages 
•  Talk about EU as a whole at least to start 

with 
•  To be able to have a communication that 

can be easily transposed from EU to 
national and then to regional levels 


